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About the EE Times Print and Digital Editions Why EE Times Print and
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Every month more than 530,000 EE Times print and digital editions are delivered DlgizL Selifenes

around the world. Produced in five languages and seven editions—EE Times, EE e 140,000 North America
Times Europe, EE Times Japan, EE Times Asia, EE Times China, EE Times subscribers

Taiwan, and EE Times Korea—EE Times provides engineers and technical
managers with timely, relevant, news, analysis and opinions on the technology
and business issues that shape their markets and their world.

530,000 subscribers
worldwide
In North America, EE Times is delivered to 141,000 electronics industry * Bigimpact, in an influential
professionals. They are the designers and technical managers who will shape the
future of technology, employed in the most important and dynamic end markets:

EE Times North America Print and Digital Edition

Subscriber Job Functions:

Design/Development Engineering

Engineering Mgt. 22%
Business/Corporate/Executive Mgt. 17%
Technical Management 8%
Software/Firmware Development 6%
R&D/Scientist = 3%

EE Times North America Print and Digital Edition

Subscriber Primary End Product:

Computers, Systems & Peripherals
Consumer Electronics & Applicances
Controls & Test Equipment
Communications Systems

Avionics, Military & Govt. Electronics
Components

Automotive & Other Ground Vehicles

20%
18%
15%
14%
10%
9%
6%

About UBM Electronics

UBM Electronics, a UBM
company, is the global leader in
media and marketing services
for the electronics industry.
Each month more than 2.2
million global electronics
industry professionals engage
with our online, event and print
brands and communities. We
serve marketers with targeted,
deep and measurable

0, g c
Contractor/Consultants = 3% engagement with our audience,
Sub-Assemblies & Power Supplies = 2% and we offer innovative, next-
Other = 3% gen marketing services built

ubmelectronics.com/mediakit

around industry-leading
editorial content.

Marketing Solutions that Power the Global Electronics Market UBM

UBME2010_C02_EETimesPrintDigital_0414.docx pg 1. © 2011 UBM Electronics, a division of United Business Media, LLC. All Rights Reserved.
Electronics




PRINT | DIGITAL EDITION

UBM Electronics | EE Times Print and Digital Editions

Make a big impact on more than 530,000 subscribers worldwide.

EE Times North America Print and Digital Edition
Subscribers Purchasing Involvement:

Standard ICs 80%
Components 67%
Test Equipment / Development Tools 59%
Embedded Development 59%
ASICs 58%
Interconnection/Packaging 57%
Power Sources 57%
System Boards 57%
Design Automation 56%
Services 52%
Nanotechnology 27%

What Readers Say About EE Times:

“Very useful, one of the few periodicals that | look through cover to cover. Keeps me up on the industry and new
products.”

“EE Times is my resource to keeping in touch with what is developing in the market, while seeing what is new from
MFRs for advertising.”

“EE Times and its associated properties have become THE community for
developers and customers of electronic products. EE Times continues to be the focal point for information about the
many sub-industries that contribute to these products. Staying abreast of developments in all of these sub-industries is
critical to success in any one of them.”

Contactyour EE Times sales rep or Alicia Fields at Alicia.Fields@ubm.com.
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